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Briefing: Diving into the developing metaverse including opportunities for retail, how consumers are interacting with the metaverse and how to offer blended physical, digital 
experiences. 
Takeaway: Ownership in the digital environment is precarious as many users are prone to pirate content and sidetrack paywalls. This is particularly affecting creative 
practitioners and digital content creators financially. Accelerated by the COVID-19 pandemic which has ensured the economic stagnation of the industry, many individuals are 
looking for new and innovative ways to sell their work, while also gaining some control of it on the Internet. For the average metaverse user, we're observing an ongoing digital 
landgrab. Economic tensions for the middle class means more consumers are willing to look beyond existing systems and institutions to find pathways to success. The 
metaverse holds a unique opportunity and mystic for these individuals to satisfy their economic and entertainment needs.Top Insights

Virtual Land Virtual real estate is emerging as a new investment opportunity during COVID-19
Trend - Real-world real estate might be destabilized due to the COVID-19 pandemic but the popularity of virtual real estate is surging alongside NFTs (non-fungible tokens). In this space, brands, consumers, and investors 
alike are interested in online assets and concepts of digital property.  Insight - During the COVID-19 pandemic, government-imposed safety measures have necessitated restrictions and even bans on physical activities and 
events. Because of this, the economy has slowed down, resulting in the loss of jobs and work-from-home pivots. As consumers inevitably spend more time indoors with access to the Internet, they indulge in researching 
and experimenting with new forms of entertainment, communication, and/or earning a living—whether that is due to boredom or necessity.

NFT Marketing Brands are embracing non-fungible tokens in their outreach and marketing strategy
Trend - At the beginning of COVID-19, brands quickly pivoted their marketing strategy to digital out of necessity. Now, many companies are embracing the virtual world in its entirety. Recognizing the promise of NFTs (non-
fungible tokens), brands across sectors are taking advantage of its popularity to connect with consumers.  Insight - Over the last year and a half, many consumers have developed a keen interest in technology and the 
virtual world. This pivot, however, is not only driven by the conditions of government-imposed pandemic restrictions but is also a result of a deeply entrepreneurial spirit and sense of curiosity that drives individuals to 
explore their options—whether that is in terms of entertainment, financial gain, or simply shopping. 

Metaverse Expansion Brands are placing more of an emphasis on metaverse experiences
Trend - Mainstream brands are now investing in metaverse technology to develop a range of shared social experiences online. While the concept has yet to become a mainstay among consumers, technology brands are 
seeing the potential in creating extensive online worlds where individuals share immersive virtual spaces.  Insight - In light of the pandemic, more individuals are accustomed to virtual experiences. As technology continues 
to advance, consumers are expecting these virtual spaces to be more sophisticated and life-like, transforming the experience into a manifestation of reality. As people, especially younger generations, continue to turn to 
digital means to establish a sense of interconnectedness, brands that offer community-based virtual experiences will win consumer loyalty.

Shoppable Room Brands are utilizing virtual home experiences as a medium for retail
Trend - Companies are launching virtual home shopping experiences to market products during the COVID-19 era. These gamified platforms are engaging with playful interactivity and comfort aesthetics that entertain 
consumers and also allow for the visualization of a product in one's space.  Insight - As government-imposed COVID-19 measures are highly restrictive to brick-and-mortar retail, individuals have turned to online shopping 
for their daily needs—whether that is because they want to play it safe or save themselves the hassle. Aware of the potentials of technology in virtual environments, many are looking for digital experiences that are 
immersive and this demand arises from a consumer need for entertaining distractions during a difficult time.
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Shoppable Roomo
Brands are utilizing virtual home experiences as a medium for retail

Shoppable Digital Homes
Mashable Home is a Virtual Shopping Experience with Items from Walmart

In-App Virtual Escape Rooms
IKEA is Challenging Snapchat Users to Escape a Messy Room

Virtual Beauty Boutiques
bareMinerals' Virtual Villa is an Immersive Shopping 

Experience

Shoppable Home Film Sets
Sam's Club's VR Home Recreates National Lampoon's 

Griswold House

Trend - Companies are launching virtual home shopping experiences to market products during the COVID-19 era. These gamified platforms are engaging with playful interactivity and 
comfort aesthetics that entertain consumers and also allow for the visualization of a product in one's space.

Insight - As government-imposed COVID-19 measures are highly restrictive to brick-and-mortar retail, individuals have turned to online shopping for their daily needs—whether that is 
because they want to play it safe or save themselves the hassle. Aware of the potentials of technology in virtual environments, many are looking for digital experiences that are 
immersive and this demand arises from a consumer need for entertaining distractions during a difficult time.
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Virtual Lando
Virtual real estate is emerging as a new investment opportunity during COVID-19

User-Owned Virtual Real Estate
On Decentraland, One Can Create, Explore, & 

Trade Items & Property

Blockchain-Powered Virtual Worlds
Cryptovoxels is a User-Owned Virtual World and 

You Can Buy Land

NFT Investment Funds
Republic Realm is a Hyper-Exclusive Real Estate Investment 

Fund

Futuristic Second Earth Concepts
Earth 2 is a Metaverse Between Virtual and Physical Reality

Trend - Real-world real estate might be destabilized due to the COVID-19 pandemic but the popularity of virtual real estate is surging alongside NFTs (non-fungible tokens). In this space, 
brands, consumers, and investors alike are interested in online assets and concepts of digital property.

Insight - During the COVID-19 pandemic, government-imposed safety measures have necessitated restrictions and even bans on physical activities and events. Because of this, the 
economy has slowed down, resulting in the loss of jobs and work-from-home pivots. As consumers inevitably spend more time indoors with access to the Internet, they indulge in 
researching and experimenting with new forms of entertainment, communication, and/or earning a living—whether that is due to boredom or necessity.
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NFT Marketingo
Brands are embracing non-fungible tokens in their outreach and marketing strategy

In-Store NFT Experiences
Sweet & Happy Jack Launched an NFT Series on 

Mental Health Awareness

NFT Wine Allocations
Yahyn Shares a Digital Experience for Wine 

Collectors

Designer Block Party Games
Burberry and Mythical Games are Launching Blankos Block 

Party

Horse Racing-Inspired NFT Collections
ZED RUN and Stella Artois! Celebrate the UK's Horse Season

Trend - At the beginning of COVID-19, brands quickly pivoted their marketing strategy to digital out of necessity. Now, many companies are embracing the virtual world in its entirety. 
Recognizing the promise of NFTs (non-fungible tokens), brands across sectors are taking advantage of its popularity to connect with consumers.

Insight - Over the last year and a half, many consumers have developed a keen interest in technology and the virtual world. This pivot, however, is not only driven by the conditions of 
government-imposed pandemic restrictions but is also a result of a deeply entrepreneurial spirit and sense of curiosity that drives individuals to explore their options—whether that is in 
terms of entertainment, financial gain, or simply shopping. 
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Metaverse Expansiono
Brands are placing more of an emphasis on metaverse experiences

Metaverse-Focused Startups
TetaVi Rasises $20 Million to Develop Accessible Computer Vision Tech

Blockchain-Based Metaverse Casinos
Atari Set to Launch Interactive Crypto Arcade in 

Decentraland

Mini Metaverse Companies
Nextech Set to Aquire Spatial Computing Company 'ARway'

VR-Focused Commerce Platforms
Boson Protocol Turns to the Metaverse with the Launch of 

'Portal'

Trend - Mainstream brands are now investing in metaverse technology to develop a range of shared social experiences online. While the concept has yet to become a mainstay among 
consumers, technology brands are seeing the potential in creating extensive online worlds where individuals share immersive virtual spaces.

Insight - In light of the pandemic, more individuals are accustomed to virtual experiences. As technology continues to advance, consumers are expecting these virtual spaces to be more 
sophisticated and life-like, transforming the experience into a manifestation of reality. As people, especially younger generations, continue to turn to digital means to establish a sense of 
interconnectedness, brands that offer community-based virtual experiences will win consumer loyalty.
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Charitable NFTso
Brands are launching NFTs with profits being donated to non-profits

Virtual Tipping NFTs
Stella Artois is Auctioning NFT Art Collectibles to 

Benefit Bar Staff

Signature Virtual Sneakers
CryptoKickers Creates NFT-Based Virtual Footwear 

for the New World

Charitable Snack-Themed NFTs
The Very First Slim Jim NFT Supports the World 

Central Kitchen

Charitable Definition NFTs
Merriam-Webster is Selling Its Definition of an 

NFT, as an NFT

Trend - Blockchain-based non-fungible tokens (NFTs) have become a viral phenomenon since hitting the market and brands are now leveraging the digital tokens for social good. Brands 
in various spaces, ranging from alcohol to streetwear, are auctioning off NFTs and donating the profits to charities and non-profits.

Insight - After a year of financial and emotional hardship for many, consumers are more aware of the need for philanthropic initiatives that support their communities. People expect 
more responsibility, action, and accountability from brands and no longer accept lip service, requiring tangible actions and business initiatives. Brands that can demonstrate social 
responsibility by offering accessible ways for consumers to give to the causes they care about will win long-term consumer loyalty.
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NFT Exhibitiono
NFT art galleries are becoming more popular both digitally and in real spaces

NFT Art Galleries
Mark Cuban is Building Lazy.com to Display Non-

Fungible Tokens

Physical NFT Galleries
Superchief in NYC is a Carbon-Negative Space 

Devoted to NFT Art

In-Person NFT Art Exhibitions
NFT BZL is Showcasing Physical & Digital Artwork at 

its NFT Gallery

Fruit-Themed NFT Artworks
Dole Partnered with Artist David Datuna on an NFT 

Series

Trend - The growing popularity of non-fungible tokens as a way to create and sell art has resulted in art galleries being centered around only NFTs. These spaces exist both virtually and 
within in-person exhibitions, and allow creatives to showcase their work as digital assets.

Insight - The creative ownership that NFTs allow are appealing to artists who are looking to ensure independence in the process of selling and sharing their art. People who are choosing 
to sell their pieces as NFTs are allowing for more creative ways for people to invest in their work.
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